
Communication

and Social Media

Joseph P. Mazer

New York Oxford

OXFORD UNIVERSITY PRESS



TABLE OF CONTENTS

Acknowledgments vii

About the Contributors ix

Introduction: Case Studies in the Classroom xv

PART ONE: Communication and SocialMedia Case Studies

Related to Personal Relationships

Case Study 1: "She Posted about Him Again?" Social MediaJealousy
and Conflict in Romantic Relationships—jenna mcnallie &

PATRICIA E. GETTINGS 3

Case Study 2: "Are You Okay?" Online Harassment and Cyberstalking—
BIANCA BATTI &JASMINE R. LINABARY 11

Case Study 3: Creating, Maintaining and Navigating Interpersonal

Relationships: Using Multiple Computer-Mediated Channels—

SARAH BEACH 19

Case Study 4: Facing Today: Examining Social Media Use in Developing

Relationships—samantha dunn & Dakota c. horn 28

Case Study 5: Facebook Status and Social Feedback: Dating, Coming Out and

Checking On—john marc cuellar 36

Case Study 6: When You Don't See the Sign, Do You Push or Pull the Door?

Understanding Computer-Mediated Communication and

Long-Distance Intimate Partners from an Attachment Theory

Perspective—Elizabeth m.jenkins 43



iv • Table of contents

Case Study 7: Out Online: Exploring LGBTQIdentity Through Mediated

Friendship—valerie rubinsky 49

Case Study 8: Black Lives Matter Too: Creating a Movement Through
Facebook—clarissa t.williams 56

Case Study 9: Breaking Up the Band: Group Communication and Social

Media—melissa rizzo weller 64

Case Study 10: The Modality Switch Effect: Public Grief Online, Social

Support Offline—jocelyn m. degroot &

HEATHERJ. CARMACK 72

Case Study 11: Recognizing Warning Signs and Helping Someone in Crisis:

Suicide Ideation on Facebook—lauren eubanks pollard 80

Case Study 12: The Curious Nature ofSupport in Online Support

Communities—jeanine w. turner, mark l. cabling,

ALEJANDRA HURTADO DE MENDOZA, &

VANESSA B. SHEPPARD 86

Case Study 13: #mommywars: Exploring Group Membership, Social

Support, and Conflict among Subgroups ofMothers on

Facebook —jessalyn i. vallade, renee kaufmann, &

KELLY G. ODENWELLER 94

Case Study 14: Bridging the Digital Divide to Stay in Touch with

Grandparents: Communication with Intergenerational Relatives

When Away at College—sharon storch & anna v. ortiz

juarez-paz 99

Case Study 15: Social Media and Different Generations: Cultural and

Economic Aspects —do kyun kim & alice c. ferguson 107

Case Study 16: Trouble in Paradise: Maintaining Relationships in

Geographically Dispersed Families—patricia e. gettings &

JENNA MCNALLIE 115

Case Study 17: Basking in Reflected Glory and Cutting OffReflected Failure:

A Look at Behavioral Patterns in Response to the 2016 U.S.

Presidential Election—Alexandria s. jenkins 122



Table of Contents • v

Case Study 18: Student Academic Support: Connecting Across Modes of

Communication—blair Thompson & cathryn ellis 129

Case Study 19: Fight ofthe Century: Parasocial Relationships and Affective

Disposition Theory—Gregory a. cranmer &

NICHOLAS D. BOWMAN 137

Case Study 20: Sports Identity: Making Sports Connections Through Online

Fantasy Play—colby lanham 145

PART TWO: Communication and SocialMedia Case Studies

Related to Professional Relationships

Case Study 21: Mutual Screening: Implications for Applicants and Employers
in the Digital Age—gavin kirkwood & holly j. payne 153

Case Study 22: To Connect or Not to Connect? Professional Networks and

Social Media—michelle fetherston 162

Case Study 23: Professor Twitter Use and Student Impression Formation:

The Warranting Value ofProfessor Social Media—cathlin

V. CLARK-GORDON & NICHOLAS D. BOWMAN 168

Case Study 24: Self-Disclosure Through Social Media and Its Influence Beyond
Graduation—jessica g. owens 173

Case Study 25: Teacher Self-Disclosure, Politics, and Student Discomfort—

ANNA M. WRIGHT & BRIAN M. ROHMAN 179

Case Study 26: Marketing or Manipulation? The College

Decision-Making Process for International Students—

MADELINE A. RAFI 187

Case Study 27: Crisis on Campus: Influence, Activism, and Dialogue Through
Social Media—brandon c. boatwright 192

Case Study 28: False School Shooting: Utilizing Social Media and

Sense-Making Theory as an Outlet for Distress on a College

Campus—vanessa m. vaccaro 199



vi • Table of contents

Case Study 29: Social Media in the Workplace: A Space for Escape—

KATHRYN B. STAGGS 204

Case Study 30: Lilly Pulitzer and the Limited Edition Water Bottles: Instagram

and the Wants ofthe Consumer—christa kettlewell 210

Case Study 31: Social Media on the GolfCourse: A Need for Future Facilities—

MITCHELL SMITH 216


